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EAT (It’s Not About Food) debuted this past spring through the Fairmount Performing Arts Conservatory Professional Theater Wing (FPAC). This fall, the

show goes on the road with its mission of educating the community about the socially touchy subject of eating disorders and body image. “Life should

mean something,” says the character of Amy in one of her last lines – and that’s just one of the messages of the play.

Fairmount Center for the Arts President, Jeffrey Grover, has cited their collaboration with Dr. Mark Warren and the Cleveland Center for Eating Disorders

(CCED) as a strong force in the success in driving the Eat... tour forward. Grover says that the partnership has done the following:

- CCED is providing a professional for each community and school performance 

- Dr. Warren worked in an advisory capacity to the playwright in the revision to the original play, and has created an edited 40-minute version that has been

written with some new content as well as key edits.

1  - The shorter version took into account feedback from a focus group of professionals to consider how the play and related programming

could best serve the school tour and programming.

2  - Further consideration was taken for how the play and related programming could best serve evening/community programs.

Furthermore: 

- FPAC received a letter of support (not easy to get) from Dr. Eugene Sanders of CMSD for Eat... within the CMSD system. 

- FPAC is collaborating with Young Audiences of Northeast Ohio (YANEO) by providing smaller group arts/drama activities emphasizing key themes that

students will have seen in the play. Artist/ professionals have met and are getting guidance from CCED in the creation of the content/deliveries. This will

enable classroom work that uses visual art and drama to process what has been experienced, within a few days after seeing the play in larger assembly. 

- FPAC is working on honoring a local professional deserving of recognition for his/her work in the eating disorders field.

Grover also mentions the development of the Fairmount Center for Social Relevance (FCSR).

“We want to utilize our ability to create professional theater using existing (or new) scripts, focusing on areas of social relevance. We feel that our core

strength in production values, etc. is something we can leverage across the newly developed and burgeoning network of schools, affinity groups, etc., to

deliver content that really can stimulate awareness and understanding,” he says.

FPAC doesn’t want to create socially relevant shows just to perform them, these shows will be constructed with tandem programming that will allow annual

outreach productions (of all topics) within the same structure that is making Eat... successful. There is also “the desire to utilize LOCAL playwrights/talent. It

would be great if we received grants to enable us to pay writers who would make proposals to write a play on a particular need/area we pre-identify with

collaborative partners,” Grover notes.

--------------- 

Eat (It’s Not About Food) – The Tour 

“There are multiple casts because the tour will require juggling people based on availability,” explains Grover. Daytime performances can be tricky for some

student actors with school and for adult actors with work, so there is multiple casting with a kind of “plug and play” model in order to accommodate cast
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scheduling. Actors are also able to play one or more characters in both the shorter as well as the longer versions of the play.

The story follows everyday people: a waitress, grade school girls, high school wrestlers, moms, a former ballerina, etc. From the woman who knows the

exact calorie count of a Grande non-fat, whip, sugar free vanilla dolce latte from Starbucks, to the little girls looking at a "17 Magazine", each character

represents someone who could be anyone in your life. They are identifiable, they are likeable, they represent real life around us - and that's what makes

the messages in this show so powerful.

Interested in bringing Eat... to your school or organization? Contact Jeffrey Grover at FPAC- “We have received commitments from some schools, and are

booking times on a first come-first served basis. We will be happy to discuss your specific needs. I may be reached via e-mail at

jgrover@fairmountcenter.org, or you may call me at Fairmount Center for the Arts at 440-338-3171.”

Find out more through Fairmount’s website at: http://www.fairmountcenter.org/eat.html

###

Do you have a Cleveland area performing arts related event or story that would be of interest to our readers? If so, contact KATE MILLER at

KateMillerExaminer@yahoo.com with your pitch.
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